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Since it was first published in 1992, “GLOBAL INDEX” has covered social issues around the world. 
Listed below are some of the back numbers of this annual publication.

“GLOBAL INDEX” back numbers

December, 2017
FEATURE “The Quest for 
Precision Farming ”

December, 2015
FEATURE “France”

December, 2018
FEATURE “Universal Access 
to Safe Water for All ”

Construction of waterworks rapidly under way (Chattogram, Bangladesh)
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GLOBAL INDEX 2018

FEATURE “People’s Republic of Bangladesh” → see pp.04-09
FEATURE “Sultanate of Oman” → see pp.10-13
PEOPLE → see pp.14-15 Hasan Jahir  Kubota Construction Co., Ltd.  

          Ryo Sakaguchi  Membrane Systems Dept.  
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In September 2015, the United Nations (UN) Sustainable Development Summit formally adopted the sustainable development agenda, which contains 
17 Sustainable Development Goals (SDGs) and 169 associated targets to change the world and realize a sustainable earth. With the adoption of the 
agenda, the UN Member States pledged to ensure that “no one will be left behind.” The 17 SDGs cover a broad range of topics, including elimination 
of poverty and hunger, spread of quality education, climate action, and realization of peace and justice, as well as “clean water and sanitation.”
One of the drives behind Kubota’s remarkable progress thus far has been its success in the mass production of water pipes, which has been made 
possible out of the sincere wish to “save people from infectious diseases.” This overlaps perfectly with SDG 6 (“Clean water and sanitation”). This 
corporate DNA of Kubota has been certainly passed down through the years to this very day, and Kubota has grown to be a total solution provider 
in the fi elds of water and the environment, meeting needs that range from service water to sewage. Currently, Kubota is involved in a number of 
projects around the world designed to offer solutions to the issues in these fi elds.
Featured in this issue of GLOBAL INDEX are the waterworks project in Bangladesh and the water resources recycling project in Oman, where 
Kubota provides submerged membranes for a wastewater treatment plant.

Universal Access 
to Safe Water for All

- Assisting with SDG 6 on “Water and Sanitation” -

Expanding the future of food, water and the environment.
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December, 2016
FEATURE “India”

K ubota’s construction machinery 
business proclaims its identity 

as a “manufacturer of construction 
machinery contributing to the creation 
and revitalization of a prosperous and 
comfortable living environment.” This 
resonates with SDG 11, “Sustainable 
Cities and Communities – Make cities and 
human settlements inclusive, safe, resilient, 
and sustainable.” Kubota’s overriding 
corporate mission is to develop urban 
infrastructure around the world. Featured 
in this issue, the U.S. market is the site of 
a set of challenges in urban infrastructure 
development that is unique to a developed 
country whose economy keeps growing. 
From a global perspective, however, 
development of urban infrastructure poses 
an urgent issue in Asian countries, where 
populations are exploding, and economic 
growth is accelerating. As people 
migrate from rural to urban areas in 
those countries, it is necessary to develop 
urban infrastructure to accommodate the 
swelling population in cities. It is safe 
to assume that this trend will spread to 
countries in Africa and Latin America in 
the coming days. Kubota now supplies its 
compact construction machinery around 
the world, but it intends to accelerate its 
outreach in this regard. If we can tap into 
the knowledge and knowhow that Kubota’s 
construction machinery business will have 
gained from the U.S. market to continue 
to fulfill our mission of developing the 
urban infrastructure of the world, Kubota 
will make a giant step toward its goal of 
becoming a “Global Major Brand.”

The content of the articles included in this volume are accurate as of the period from September through November 2019, which was when the interviews were conducted.

Previous issues (magazines and web contents) 
can be viewed from the special “GLOBAL INDEX” 
website.
Please visit the special “GLOBAL INDEX” 
website for details.

https://www.kubota.com/globalindex/
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Expanding the future of food, water and the environment.

GLOBAL INDEX 2017

FEATURE “Precision Farming” → see pp. 02-11
FEATURE “Membrane Solutions” → see pp. 12-13
BUSINESS TOPICS → see pp. 14-15
PEOPLE → see pp. 14-15 Mito Kanai, Kubota Membrane Europe Ltd.  

 Sakura Tomita, Instrumentation and Control Technology Center 
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▲ The Netherlands is a country of water and bicycles. This is because one-quarter of its land area is flat reclaimed land 
and the government put considerable effort into developing bike trails (photo: Amsterdam).

The 1990s saw a remarkable evolution of information and communications technology (ICT) amid rapid technological innovation, 

which in turn drove major changes in societies and lifestyles.

The resulting ripples spread to every corner of the industrial world, and the farming sector was no exception.

New initiatives began for farm management utilizing ICT and other advanced technologies—something that is now known as precision farming.

It is estimated that the world population will top 9.8 billion by 2050, generating growing concern over shortages of food.

Precision farming is a trump card that can help to resolve the world’s food problems.

In Japan’s rice farming market, Kubota became the first in the industry to introduce precision farming, which Kubota refers to as “smart farming.”

Furthermore, Kubota has recently commenced initiatives for precision farming in Europe’s upland farming market.

Kubota has started taking on new challenges to resolve the world’s food problems as it aims to become a “Global Major Brand” (“GMB”).

The Quest for 
Precision Farming 

From the Frontlines in the Netherlands, Germany, and France

GLOBAL INDEX
Expanding the future of food, water and the environment.
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A population powerhouse with continuing rapid economic growth, India is gaining global recognition as a leading BRICs country. 

Because it is one of the world’s largest agricultural countries and the single largest market for tractors, 

Kubota has been working hard to develop the type of tractors that match user needs in India. 

In 2015, Kubota succeeded with the introduction of the MU5501, a new type of multi-purpose tractor, as a part of its full-scale entry into this market.

The MU5501 multi-purpose tractor was developed through the implementation of a thorough market-in approach to 

effectively meet user needs in a market where tractors are employed mainly in upland farming.

The MU5501 is set to play an extremely important role in Kubota’s future. Tackling the massive Indian market and establishing 

a presence means contributing to the sustainable economic development of this population powerhouse, including the agricultural sector, 

which will lead directly to the achievement of a priority Kubota goal - the provision of solutions to global food problems.

Kubota’s future dreams are riding on the new multi-purpose MU5501.

India

GLOBAL INDEX 2016

FEATURE “Republic of India” → see p.02-12
BUSINESS TOPICS → see p.12-13
PEOPLE → see p.13-15
Kubota Corp, New Delhi Office  Rekha Paliwal
Oil & Petrochemical Business Dept.  Takumi Sato
Farm Machinery Implements and Products Engineering Dept.  Yasuko Washio
Materials Sales Dept.  Goshi Nakao
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▲ A multi-purpose tractor being used for sugar cane transport. Power that surpasses its competitors is just one of many reasons for the MU5501’s increasing popularity (in Pune, India).

Sustainable Economic Development in a Population Powerhouse

「GLOBAL INDEX」
Expanding the future of food, water and the environment.
© Corporate Communication Dept., Kubota Corporation
December, 2016

Expanding the future of food, water and the environment.
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The year 2015 will certainly be an epoch-making milestone for Kubota.

This is because Kubota made a full-scale entry into the global market for large scale commercial farming in 2015.

Kubota has long been supplying high-quality agricultural machinery to the rice cultivation market and has earned a very good reputation.

However, dry-field farming, which occupies roughly four times the acreage of rice cultivation, had been virtually untapped until recently.

Aiming for entry into large scale commercial farming, Kubota has embarked on full-scale development of large tractors 

for the first time since the foundation of the company, and established a manufacturing base in France.

Entry into large scale commercial farming with large tractors is actually 

the beginning of a new challenge for Kubota: solving the world’s food problems.

“M7001 series” large tractors, born in France, will raise the curtain of the new history of Kubota.

France

GLOBAL INDEX 2015

FEATURE “French Republic”→see p.02-13
People & Business Topics →see p.14-15
KUBOTA EUROPE S.A.S.  Thomas Leflot
Tractor Engineering Dept.  Aya Motoki
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French bread stacked in a marché in Paris. We can see why Paris is called “the breadbasket of Europe.”

The New Challenge of Solving Global Food Problems
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Expanding the future of food, water and the environment.

Developing Urban 
Infrastructure is 
Kubota’s Mission




