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For Earth, For Life

Developing Urban bt
Infrastructure is
Kubota’s Mission

ubota’s construction machinery

business proclaims its identity
as a “manufacturer of construction
machinery contributing to the creation
and revitalization of a prosperous and
comfortable living environment.” This
resonates with SDG 11, “Sustainable
Cities and Communities — Make cities and
human settlements inclusive, safe, resilient,
and sustainable.” Kubota’s overriding
corporate mission is to develop urban
infrastructure around the world. Featured
in this issue, the U.S. market is the site of
a set of challenges in urban infrastructure
development that is unique to a developed
country whose economy keeps growing.
From a global perspective, however,
development of urban infrastructure poses
an urgent issue in Asian countries, where
populations are exploding, and economic
growth is accelerating. As people
migrate from rural to urban areas in
those countries, it is necessary to develop
urban infrastructure to accommodate the
swelling population in cities. It is safe
to assume that this trend will spread to
countries in Africa and Latin America in
the coming days. Kubota now supplies its
compact construction machinery around
the world, but it intends to accelerate its
outreach in this regard. If we can tap into
the knowledge and knowhow that Kubota’s
construction machinery business will have
gained from the U.S. market to continue
to fulfill our mission of developing the
urban infrastructure of the world, Kubota
will make a giant step toward its goal of
becoming a “Global Major Brand.”

The content of the articles included in this volume are accurate as of the period from September through November 2019, which was when the interviews were conducted.
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